Introduction
Nowadays, Microfinance Institutions (MIs) is a fast growing business.
The growth of Microfinance is expected to increase around 10-15% in 2017 (Herger et al., 2016) and the number of MIs customers has reached approximately 130 million. The development of microfinance institutions has huge impact on many ways, for examples are improving the livelihoods, reducing vulnerability, and fostering social as well as economic empowerment. It give an equal access for woman and low-income people to have the same rights like others.
In Indonesia, the development of microfinance institutions has helped the business of many small and medium enterprises. The first microfinance institution, known as BRI, has been established in Indonesia since the 1977. It aimed to help the farmers, employees, and workers to escape from the trap of moneylenders, which provides credit with high interest rate. In the beginning of 1988, governments of Indonesia launched a policy about microfinance institutions which ended up being the emergence momentum for other Microfinance Institutions (MIs). Since then, the growth of microfinance institutions has helped in promoting economic growth and trying to reduce unemployment and poverty levels.
In a further development, microfinance institutions are growing by using the procedures of sharia law as the basis for its implementation. The activities of Islamic Microfinance Institutions (IMIs) are nearly equal to the conventional one, but they have differences in terms of principles, contract and transaction. Islamic banks offer financial services such as saving using wadiah contract, loans using mudarabah and musharakah, zakah, and other services which are based on free interest rate, gharar, and maysir.
After more than fifteen years, the number of Islamic microfinance institutions has developed and increased rapidly. The existence of Islamic banks has covers the entire territory of Indonesia with the largest population in the Java Islands. In addition to Java Islands, the larger population of Islamic banks are also located in South Sulawesi and West Nusa Tenggara.
The rapid development of Islamic banks is caused by the high demand of financial access by low to medium income people in rural area. Nearly 125.5 million poor people in Indonesia have access to formal financial services.
They are seeking for equal financial access and moneylenders-free. This development is also based on the fact that the existence of Islamic banking is still centered in urban communities and serves the efforts of middle and upper class, while most of the customers in Islamic banks are small and medium enterprises that relatively have limited access to the bank. 17,748,276 18,818,187 19,495,622 20,137,701 20,948,854 Source: Financial Services Authority of Indonesia (2015) According to Therefore, the issue of service quality in Islamic microfinance institution must be considered as an important thing by the bank's practitioners in order to increase the volume of banks depositor and maintain its sustainability.
In line with this issue, the research aimed at evaluating the customer's perspective about the service quality of Islamic microfinance institutions. This research gives huge contribution to the development of Islamic microfinance institutions and reinforces previous research and serve as a reference for future researches. This research also provides information and knowledge for the practitioners about customer perception in Islamic microfinance
institutions. This research is expected to assist practitioners to create a better strategy and increase the customer's self-confidence about Islamic products.
In line with this issue, the research aimed at evaluating the customer's perspective about the service quality of Islamic microfinance institutions. 
Literature Review
According to Ledgerwood (1999) , microfinance institutions, or more popularly called microfinance is defined as a financial provider for micro and small entrepreneurs as well as serve as a development tool for rural communities. Khadijah, et al. (2013) Tamwil, BMT). In Islamic rural banks, the business is operating under the same effective prudential regulation and supervision as commercial banks and conventional rural banks (BPR). After a promising start in the early 1990s, their development has since almost come to a standstill. Despite the fact that they have had only two years less than conventional BPR, they now comprise a mere 4% of the total number of rural banks, and 1.5% of the assets of the rural banking sector. In the Islamic financial, the regulation is not under the monetary authority but under the cooperative department. BMT is a cooperative legal entity.
In financial industry, service quality is very important because it is a major indicator of the customer satisfaction (Cronin and Taylor, 1992; Anderson and Sullivan, 1993; Taylor and Baker, 1994; Levesque and McDougall, 1996; Ali and Raza, 2015; Said, 2015) . Bowen and Hedges (1993) agreed that good service quality will improve the customer satisfaction as well as expand market share (Shafie et al., 2004) . Akhtar et al. (2011) Quadrant III (Low Priority): an attribute that falls in this category is considered as low importance and low performance.
Quadrant IV (Possible Overkill): an attribute that falls in this category is considered as low importance and high performance.
Result and Discussion
Customers Demographic there are some things that need to be corrected. IMIs should consider service after sale as one of the important indicator. It is a good way to assist customers in using their funding effectively, which could help IMIs generate repeat customers, increase brand loyalty, and ensure customer satisfaction.
Indonesia Islamic Microfinance Institution Attributes Ranking Analysis
IMIs should be more transparent in providing accurate bank statement because it can increase customer's trust. In addition, providing a convenience services through ATM and accessible location are also compulsory to increase customer's satisfaction.
There are limitations in this study, especially the number of sample.
The sample is still low compared to the number of population and the total clients of Islamic Microfinance in Indonesia. Besides that, most of the samples are moslem, even though it does not stated in the result. Therefore, future study is need to include more respondents from various religion and races, in order to get more generalized result.
